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Events: 
 
No in-person events scheduled for 
February 
 
AFTA 2022, Sunday, October 2 
St. Vital Centre 
 
 
 
 
       

 
 
 
 
 
 

 Articles for the newsletter are due 

on the 15th of the month. 

Welcome 
 
March will bring much anticipated relief from Covid 
restrictions! Like many others, I will be cautious and look 
forward to seeing lower rates of infections and hospitalizations 
before the mask comes off and social distancing decreases.  
 
I’m pleased to inform everyone that Frances Molaro has agreed 
to join me in co-chairing the Coordinating Committee.  She will 
bring much needed organization and a quickness to action that 
I will appreciate. Thank you, Frances! Now over to you Frances. 
-Fran Gropp, Co-chair 
 
It’s good to be partnered with Fran. Like Dr. Seuss, Thing 1 and 
Thing 2 - the same, Fran and Fran(ces) 
Together with all the members for Awareness and Fundraising. 
-Frances Molaro, Co-chair 
 
 
      

         
                   

 

  News from the Co-Chairs 
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BREAKING NEWS 

It looks like AFTA 2022 

(Art from the Attic) will be 

hosted by St. Vital Centre, and will 

take place on Sunday, October 2. 

Set-up will be after the Centre closes at 6:00 pm on 

Saturday, Oct. 1. 

The Centre is also providing us with free space to do 

pricing, cleaning, organizing of the art, as of about 

mid-April. Donations may be taken there WHEN 

OUR VOLUNTEERS ARE ON-SITE. 

For those new to AFTA, this means no fee for the 

sale site, and no need to load (and pay for) a rented 

truck to transport the many hundreds of art pieces 

from one part of the city to another, and then to 

unload them all.   

We’ll “just” move them from one place in St. Vital 

Centre to Centre Court. 

NOTE:  Elsewhere in this newsletter is an invitation 

for folks to join in the PLANNING task for AFTA, as 

well as a list of other AFTA tasks, to tickle your fancy 

and invite you to volunteer.  It’s time to jump back 

in! 

-Jean Altemeyer 

AFTA 2022, Planning Opportunities 

Perhaps some of you would like to join in planning 

AFTA 2022 (Pricing, Promotion, Volunteer Drivers, 

Raffle, Set-up, Sale Day, Take-down).   Let us know 

ASAP, as some decisions will need to be made soon, 

and your input would be welcome.  NOTE:  We may 

need a new co-convenor for AFTA, so consider 

whether you would like to take that role. 

Contact dfridfinnson@gmail.com or    

               jeanaltemeyer@shaw.ca 

 

SPRING/SUMMER/FALL AFTA TASKS 

This is a heads-up to those wishing to volunteer for 

other AFTA tasks, as we hope to start collecting art 

by mid-April: 

• Pricing Team (sort, clean, research, price, 

categorize, framing/repair); 

• Collecting art from donors, and delivering 

to St. Vital Centre (monitor phone, g-mail, 

website; assign and track pick-ups); 

• Promotion: Facebook, Instagram, Twitter, 

leaflets, media releases, personal contacts 

(stores, restaurants, doctor/dentist, apt. 

block, church,  etc.), post cards, 

‘You’re moving’, events (i.e., farmers’ 

markets, or other  community festivals 

or gatherings, such as JazzFest, Fringe 

Fest, etc.); 

• Raffle: IF we get offers of good prizes 

(none forthcoming yet); 

• Set-up: starting at 6:00 pm Saturday, 

Oct.1st – fencing set-up,  mounting art 

on fences,  tables, holding area, etc. 

• Sale Day: Volunteer registration, greeters, 

payment, minions (help to carry  art to 

buyers’ cars, pick-up site), table monitors, 

‘experts’, awareness &   recruitment table, 

tally teams; 

• Take-down: move leftovers into Flavie 

truck, fencing/tables to be  collected, 

ensure site is clean. 

HOPEFULLY, this will tantalize your interests and 

identify your availability. Crucially, it will help the 

Planning group to identify key roles to be filled or 

help in our feeling secure about having tasks 

covered. 

To volunteer contact Jean at    

jeanaltemeyer@shaw.ca 

-Jean Altemeyer 
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Grandmothers to Grandmothers Campaign Call Summary Notes 
The February Grandmothers Campaign call was a chance to meet Alanna Wallace, Deputy 

Director of Philanthropic Partnerships at the SLF, and to map out topics for future calls. 
 

Alanna Wallace, Deputy Director of Philanthropic Partnerships: 
Alanna joined the SLF on January 17th and will be overseeing the Grandmothers Campaign as 

well as partnerships with all community organizations and third party fundraisers (faith 

organizations, schools, Give a Day). She will also be leading the SLF’s Partners in Pride initiative 

and managing the SLF’s corporate partnerships. If you missed it, Alanna shared more about her 

background and what led her to the SLF in the  February Granny Bulletin. 

https://mailchi.mp/stephenlewisfoundation/feb2022-grannybulletin 
 

Topics for upcoming Grandmothers Campaign calls: 
 

  Month Topic 
March How do grandmothers groups across the Campaign structure their 

meetings? How do you keep members engaged in group activities? 
April Communications and messaging – beginning the conversation about 

how to talk about the impact of community‐based organizations, and the 
terminology and language to use when doing so. 

May National‐level fundraising ideas – brainstorming about how 
grandmothers group members can continue to collaborate across the country. 

 
Feedback and general questions from Campaign members: 
A call participant was recently asked about the SLF’s rating on the Charity Intelligence 

website. Here’s more information that you can share if asked: 
 

The SLF has been in discussion with Charity Intelligence over many years. Our approach to 

impact differs in very significant ways from the ways in which Charity Intelligence 

measures impact. Their approach is numbers and dollars based at its core and so their assessment generally looks for 

higher numbers as an indicator of bigger impact. 

We at SLF on the other hand, take a more holistic view through our support of small organizations with deep impact. 

We know that qualitative measures are better at assessing wellness and the work done to address grief and loss and 

is better at understanding what enables communities to rebuild futures. 

Our partners use holistic and comprehensive responses to the pandemic, and measure impact using both 

qualitative and quantitative approaches. 

The SLF website has qualitative information about the impact of our community‐based partners: 

https://stephenlewisfoundation.org/impact/ 

-Frances Molaro 
 

 

 

 

 

SLF Thank You Video 
Stephen Lewis Foundation has placed a short Thank You video on Youtube.com  Just search for Stephen 

Lewis Foundation or use this link.    https://www.youtube.com/watch?v=zAF2bOz_xPA 

(This same short video is also on our own website. Thanks to Donnie) 

-Frances Molaro 
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Scarves for Bear Clan Wrap-up  

(pun intended)  

About $790. has been sent to the 

SLF because of our scarf-project 

pivot.  Most of you will recall 

that, for some years, we 

provided donated scarves to 

Welcome Place for newly arrived refugees. That 

ended with COVID, as we lost the various sales, 

events, meetings, and other options where the 

scarves were on offer. As well, the dynamic at 

Welcome Place changed too. We went ‘on pause.’ 

Then, with Donnie’s insight, we pivoted to offering 

scarves for donation through our online store, and 

the new destination for them was the Bear Clan. 

Due to the generosity of about a dozen 

knitters/crocheters, and the further generosity of 

almost 30 donors, we provided the Bear Clan with 

almost 80 scarves. Being able to pay online enabled 

many folks to participate. 

A HUGE thanks to all who supported this project! 

On the assumption that next winter will descend at 

some point, and that too many folks will continue to 

live rough, we encourage those of you who 

knit/crochet to keep doing that in anticipation that 

we will resume this project in the late Fall. We do 

ask that your items be 1) warm (i.e., not too loosely 

knitted or crocheted), 2) practical (no light colours, 

please), and 3) long enough for good protection 

from the cold. OR feel free to give some money to 

us for purchasing yarn. 

Meanwhile, enjoy this shift into spring (we hope), 

followed by a lovely and long summer, and then a 

lingering fall. 

-Jean Altemeyer 

 

 

 

 

 

 

 

 

 

 

 

 

Membership Dues 

Good day Members 

It looks like we may be getting back to normal after 

the pandemic shutdowns. Your committee is 

hoping to get back to regular members meetings in 

the near future. This means paying yearly 

memberships once again. The due date has always 

been April 1. 

Membership fee is still $25/year.   

To renew your membership, please forward 

amount by cheque (payable to Grands 'n' More 

Winnipeg) to:   

Agnes Brydon 

821 Parkhill St., 

Winnipeg, Mb 

R2Y 0V4 

Membership form is attached on next page. 

For questions contact Agnes at  

brydona@yahoo.com 

-Agnes Brydon 

 

Showcasing grand-makers at the 
Grandmothers Campaign marketplace 

 
The Grandmothers Campaign website 
features an online marketplace of the 
beautiful items that grandmothers groups 
have for sale—including Campaign T-
shirts (available to order until March 31st), 
stained glass, kitchenware, eco-friendly 
items, and more! The marketplace connects 
shoppers and grandmothers groups to 
support the community-based partners of 
the Stephen Lewis Foundation. 
   

 

Browse the marketplace  

 

Excerpt from Granny Bulletin, Feb. 2022 
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Grands ‘n’ More Winnipeg 

Membership Application Form 

Name ___________________________________________ 

Address _________________________________________  

City/Town _________________ Postal Code _____________ 

Phone _____________________ email ___________________ 

Annual membership fee: $25.00 Membership year is April 1 to March 31. 

Make cheque payable to Grands 'n' More Winnipeg:  

Mail to: Grands ‘n’ More Winnipeg  
            c/o 821 Parkhill St. 
            Winnipeg, MB R2Y 0V4 
 
We will ONLY share your name and personal information within Grands ‘n’ More Winnipeg. 

We will NOT give your information to persons or groups beyond Grands ‘n’ More Winnipeg. 

May we share your address, phone, and email information within Grands ‘n’ More Winnipeg? 

Yes_____ No_____ 

 

Signature ______________________ Date ______________________ 

 

COMMENTS? ____________________________________________________________________________ 

________________________________________________________________________________________ 

 

QUESTIONS? ___________________________________________________________________________ 

_______________________________________________________________________________________ 

For administrative use only: 

Date received ______________ Cash ____ Cheque Number______ 

Amount ___________________Date Card Issued________________ 

GnM Membership Form – April 2019 
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